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“One need not traverse oceans to find 
connection. The world unfolds at your 

doorstep, in the whisper of leaves in your 
neighborhood, in the bustle of a nearby town, 
in the digital realms that connect us all. Carry 

the elixir of change with you - a bottle of 
Kangen Water® - and let it be the catalyst for 

transformation in every life you touch.”

Hironari Ohshiro 
Enagic Founder and CEO



Hironari Ohshiro
Enagic Founder and CEO
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Message from Mr. Ohshiro
Establish Connections and Build Trust Through Digital Channels

Building a business is still about making personal connections and establishing trust. For 
decades, that meant knocking on doors, picking up a phone, or meeting with prospects at 
offices, conferences, and conventions. Genuine and convincing interactions could lead to a 
signed contract or handshake deal, possibly over dinner or while playing a round of golf. 

I still appreciate purposeful in-person meetings with prospects, team members, and 
colleagues, particularly when they involve golf (and Kangen Water®). We should still pursue 
that level of connection when possible, but for many people, who might not have time or 
resources, digital communication is a great option. Online business is more relevant than 
ever before. Grow your network through powerful digital channels that can reach almost 
every point on the planet.

We have more outlets than ever before to reach new customers. Social media platforms like 
LinkedIn, Facebook, and WhatsApp are affordable and easy to use. So are video sites with 
global audiences like YouTube and video conferencing tools like Zoom. The more messages 
you put out in the world in targeted ways, the bigger 
response you’ll see, and the more connections you’ll 
make. Digital efforts can help to fuel exponential 
growth when people make consistent efforts 
and explain potential benefits for using Enagic 
products in persuasive ways.

As always, follow Enagic Policies & Procedures 
when sharing messages. Don’t make medical or income 
claims. There are no guarantees in life or Independent 
Distribution, but we do know that when we share 
Kangen Water®, more people are likely to benefit.
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6A2-4 Shane Carling and family members Dante and Glenda introduced Brandon to Enagic at a 
White Spot hamburger restaurant in 2019. Dante later invited Brandon to his home and shared 
Kangen Water® and the vision behind Enagic’s patented 8-point compensation plan. “I didn’t 
hesitate,” Brandon says. “I didn’t ask questions. I didn’t have objections. I didn’t need time to 
think or talk it over. I took immediate action and purchased a Kangen Water® ionizer right away.”

“That moment set the tone for everything that followed,” Brandon says. “Fast decisions, made 
with clarity and conviction, are what separate those who participate from those who rise to the 
top. That’s something I recommend to every distributor who wants to grow quickly.”

Many Independent Distributors focus on our core trio: Kangen Water®, Ukon, and Anespa. 
Brandon and his team take sales a step further with Kangen Wagyu beef. This holistic approach 
has played an important part in helping Brandon to advance from 6A2-3 to 6A2-4 in just one year.

“Wagyu beef excites me because it reminds me of riding around South Central Los Angeles with 
my dad in his 1987 Pinto, selling meat out of the back of his trunk,” Brandon says. “Some of my 
earliest childhood memories are sitting in that car, driving from barbershops to beauty salons, 
watching him build relationships and sell meat one customer at a time. There was no storefront, 
no marketing, no hype — just trust, consistency, and community.”

Change Your Life Story

6A2-4
Brandon Brown
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Brandon’s belief in this premium beef goes far deeper than 
flavor. “For me, Kangen Wagyu is not just a food product,” he 
says. “It’s nostalgia. It represents where I came from and how 
real businesses are built: through relationships, integrity, and 
face-to-face connection. Food has always been a connector, 
and seeing Wagyu become part of this ecosystem feels like a 
full-circle moment.”

Brandon shares some practical advice for distributors who are considering Kangen Wagyu for their 
business. “The most successful Independent Distributors use food as a bridge, not the business 
itself,” he says. “It works best when shared through real experiences: family dinners, tastings, small 
gatherings, or everyday conversations where trust already exists.”

Brandon even has three selling points when presenting Kangen Wagyu to prospects:

•	 Quality and sourcing
•	 Trust and transparency 
•	 Lifestyle alignment 

Kangen Wagyu can be a gateway product and is part of Brandon’s “brand-expansion strategy.” 
He says, “When positioned correctly, food strengthens relationships and opens doors to deeper 
conversations about the broader vision.”

“The future belongs to ecosystems, not single products,” Brandon says. “Enagic food products 
deepen brand loyalty, create more touchpoints, and support distributors who understand long-term 
relationship building. The leaders who win will be those who integrate food into community and 
culture — not those chasing short-term volume.”

Brandon is properly motivated. Since starting as an Independent Distributor, based on gradual 
learnings, he has adjusted his approach to ensure his downline shares in team success. “Early on, 
I relied more on motivation and inspiration,” he says. “Over 
time, I learned that motivation fades, but duplication scales. 
Today, my focus is on two things:”

1.	 “Clarity and consistency over hype. People don’t need to 
be fired up every day. They need to know exactly what to 
do. Clear expectations, simple daily actions, and consistent 
messaging create confidence and momentum.”

2.	 “Duplication through simple, repeatable systems. If it’s too 
complex, it won’t scale. We focus on systems that are easy 
to copy, step-by-step processes, and tools that allow brand-
new people to follow the same path as leaders. The goal isn’t 
brilliance — it’s repeatability. When people have systems 
they trust, inspiration becomes a byproduct of progress.”
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Brandon also points to three lessons that “fundamentally shaped” how 
he leads today:

1.	 “Simplicity always wins. If it can’t be duplicated, it won’t scale”
2.	 “People grow at different speeds. Leadership requires patience, not 

pressure”
3.	 “Culture outlasts charisma. Teams stay where they feel supported 

and respected.”

Many downline team members have impressed Brandon over the years 
with their commitment. Chris Chan is just one standout protégé. Chris 
was a gym owner for 17 years in Vancouver, British Columbia. “What 
stood out was his willingness to simplify and fully commit to the 
process,” Brandon says. He aligned himself with the Legacy & Freedom 
methods we teach, and executes without overcomplicating things. His 
leadership, focus, and ability to duplicate have been exceptional. He 
takes the business seriously, stays consistent, and follows the system. That combination has him on 
track to become a rising star — not just within my organization, but within Enagic as a whole.”

“I also have a stay-at-home mom in my organization who I believe is going to become one of the 
top women in our business. Daylce Ingold has an incredible presence — and I’m blessed to have her 
absolutely blazing — but what truly sets her apart is her ability to understand the business and her 
unmatched work ethic. Her consistency, focus, and execution make it clear she’s just getting started. 
I have no doubt she’ll grow into a major leader as she continues to scale.”

Success doesn’t look the same for Brandon as when he first started. “After I reached 6A2-4, my 
definition of success in Enagic fundamentally changed,” he says. “Early on, success was about rank 
and income. Today, success is about stewardship.” His vision for the future is now in focus:

•	 “How do we carry forward Mr. Ohshiro’s legacy for the next 50 years?”
•	 “How do we usher in Enagic 2.0 while staying true to the company’s core values?”
•	 “How do we help as many people as humanly possible change their water, and change their lives?”

“I measure success today by impact, longevity, and service,” he says, “not personal accolades.”

As a result of his team’s coordinated efforts, Brandon is now an impressive 6A2-4. He won the 
Weekly Momentum Rising Contest for distributors ranked 6A2-3 and above 22 times between 
September and December. Brandon is currently focused on strengthening collaboration to reach 
a 6A2-6 rank by the end of 2026. In January, his team saw strong engagement and momentum. 
That’s just the beginning. “We are incredibly excited about what’s ahead,” he says. The team remains 
committed to continued growth and long‑term development.

*With hard work, some of the most dedicated independent distributors may be able to earn supplemental 
income (see the earnings disclosure statement on www.enagic.com for details).



The Enagic Awards 2026 held on January 18 marked yet another meaningful milestone for the 
Enagic community. This gathering went beyond recognition and celebration, reaffirming our 
community’s shared purpose to grow, lead, and succeed together.

Hiroki Ohshiro, Vice President of Enagic International, and his wife, Yae Ohshiro, took their visit 
to Malaysia, which made this year’s event even more special. Their presence was a great honor and 
added deep significance to the occasion, strengthening the connection between Enagic’s global vision 
and Malaysia’s local and regional leaders and distributors.

A VIP Dinner prior to the Awards night on January 17 brought together the Top 40 producers, 
including both local and overseas distributors. Hiroki Ohshiro and Yae Ohshiro helped create a 
warm and meaningful setting for connection and appreciation. Distributors shared that they felt 
valued, recognised, and highly motivated, further 
strengthening their commitment to the Enagic 
journey.

Distinguished leaders further elevated the evening 
by generously sharing their vision, mission, and 
leadership insights. The event welcomed 6A8-6 
Amos Sia, 6A3-5 Gary Gan, 6A3-5 Nate Wells, 6A2-5 
Nageshwar Shukla, 6A2-3 Ryan Roberts, and 6A2-4 
Mahesh Hada. They provided clarity, direction, and 
renewed belief for leaders and distributors.

The event opened on an emotional note with the 
“Together As One” video premiere, a powerful 
reminder of unity, purpose, and shared belief. 
Featuring different voices, but one heartbeat, the 
video set the tone for the evening by capturing the 
spirit of standing side by side as one global Enagic 
family. The song’s message of strength, unity, 
and collective growth resonated throughout the 
hall, inspiring everyone to rise and move forward 
together.
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Enagic Awards 2026: 
A Celebration of 
Unity, Leadership, 
and the Road Ahead



Following this meaningful opening, the recognition segment honored all distributors who qualified 
at 6A rank and above, celebrating their dedication, perseverance, and outstanding achievements. 

The evening culminated in a special moment of 
pride with the recognition of Malaysia’s next 
highest rank achiever, 6A2-5 Sia Ming Way. He 
encouraged everyone to move forward with belief 
and gratitude, expressing his hope to “make 2026 
the best year ever — a most blessed year filled with 
success, prosperity, and deep fulfilment.” His words 
resonated strongly with the audience, reinforcing 
the spirit of growth and possibility for 2026.

The evening also recognised outstanding performance through the MVP Contest Award and Rising 
Contest Award. These awards highlighted distributors who demonstrated exceptional commitment, 
consistency, and growth. Organizers recognized not only results, but also effort, leadership, and 
potential. The recognition served as strong encouragement for all distributors to stay focused, strive 
for excellence, and continue progressing.

The event also marked an important milestone for 
Robert Shirota, Enagic Malaysia Branch Director. 
This is his first year serving with Enagic Malaysia. 
His leadership and dedication have brought fresh 
perspectives and steady guidance to the local 
market, symbolizing Enagic Malaysia’s continued 
growth and strong alignment with Enagic’s global 
mission.
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A strong international presence added to the significance of Enagic Awards 2026. Attendees 
from India, Cambodia, Indonesia, Taiwan, Australia, and other countries came together under 
one roof. Diverse backgrounds and cultures connect by the same mission and determination to 
succeed, reflecting the global Enagic network’s unity and growing strength.

An extraordinary energy filled the atmosphere. Attendees celebrated achievements, 
acknowledged challenges, and boldly envisioned future goals. More importantly, the event 
reminded everyone that success is an ongoing journey. The Enagic Awards was not an ending, 
but a renewed starting point for leaders to push further, aim higher, and lead stronger.

As always, the Enagic Awards 2026 
were successful due to collective effort, 
commitment, and trust. Shermin Lam, 
Enagic Malaysia Branch Manager, also played 
a pivotal leadership role. From planning to 
execution, her hands-on involvement and 
steady leadership ensured that every event 
detail was well coordinated. She worked 
closely with the team and played a key role 
in aligning operations, supporting leaders, 
and delivering a meaningful experience for 
both local and international guests. Her 
commitment reflects the strong foundation 
and professionalism behind Enagic 
Malaysia’s continued growth.

Thank you to all who attended, supported, 
and contributed to Enagic Awards 2026 and 
for being part of this remarkable journey. 
May the inspiration gained from this event, together with the wisdom shared by esteemed 
leaders and the team’s dedication, continue to guide and fuel your next breakthrough. The 
journey continues — and the best is yet to come.
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India Distributor 
Profile

Mohammad Nasir

6A2-3

6A2-3 Mohammad Nasir was born, raised, 
completed his studies, and started his career 
in Delhi. This bustling Indian metropolitan 

area is also where 6A5-3 Rohit Aryan 
introduced Mohammad to Kangen Water® in 

June 2019. After just 15 days of using the product, 
Mohammad grew convinced about the benefits and 

committed to Independent Distribution.

Earlier, Mohammad earned his Bachelor of 
Technology in Electronics and Communications 
from Kurukshetra University, Haryana. He 
worked for Reliance Infocom before joining 
another leading telecommunications company, 
Bharti Airtel, where he rose to the Deputy General 
Manager level as Head Of Distribution. After 
that, Mohammad started traveling down a more 
entrepreneurial path, starting businesses like 
Home Automation, Mobile Accessories, and Car 
GPS. 

“Having no big experience in direct selling was a 
hindrance initially,” Mohammad says. However, a 
“continuous focus on daily learning” and tapping 
into educational channels made big impacts.
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Mohammad’s past experience helped him excel in several 
key areas:

•	 “Making good relations with team members”
•	 “Giving a culture to work happily”
•	 “Conflict management”
•	 “Driving a common agenda”
•	 “Motivating and inspiring team members”
•	 “Driving new initiatives always excites team members 

to do something new”
•	 “Keeping the team together”

“Hurdles led to the achievements I have today,” 
Mohammad says. “I learned that you don’t make money 
merely by achieving a rank. You make money by the way 
you work in your field.”

Mohammad sold his first Kangen Water® ionizer to 6A2-2 
Priyasri Patra and was hooked.

“I always believe that to achieve big in life you need not to be the most talented,” Mohammad 
says. “Only one thing drives you. That is consistency. Small actions and basics, but on a daily basis. 
Innovation to engage teams and motivate them always gets results.”

Some initiatives have now become must-do on his team and have shown to get results:

•	 “Welcoming new distributors with a cake-cutting ceremony at their home leads to great bonding 
with the family.”

•	 “For the first 7-10 days, talking about only correct Kangen Water® usage leads to increased faith 
in the product which ultimately leads to satisfied customers giving genuine leads.”

•	 “Basic Training Programs for new distributors helps them to start the business properly.”
•	 “Regular seminars in various cities”
•	 “Regular product and system education meetings”
•	 “Instant recognition in WhatsApp groups for any activity motivates the team to do better.”
•	 “For every rank achievement starting with 2A, post with his/her picture, congratulating them on 

all social media platforms.”
•	 “Quarterly LTP Leadership training program”
•	 “Monthly 6A and above review meetings”
•	 “Quarterly Residential Training Program”
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•	 “Annual Award Ceremony by the name 
EEKA (Enagic Eagle Kangen Awards) 
2025: More than 1500+ distributors from 
across India joined. An Enagic official team 
from Bangalore led by Rizwan Salauddin 
participated. It led to a positive vibe and a 
purpose for the next year to be on stage with 
a new rank among fellow distributors.”

•	 “Team engagement is of utmost importance 
for us. We manage various domestic and 
international trips with the families of team 
members. In the last 5 years we have been 
able to fly twice to Thailand: Phuket and 
Krabi. Dubai, Bali, and Kathmandu. Vietnam 
and Paris locations are due in coming 
months.”

•	 “Focus on expanding our footprints by 
launching Kangen Experience centers. We now have 15+ Experience centers in Delhi NCR and 
UPUK.”

•	 “Monthly Online Rewards & Recognition Program rewards distributors doing even 1 sale.”
•	 “Restart Program to restart inactive distributors”
•	 “Daily, in-touch with all 6A and above leaders.”

Mohammad’s “first big goal was to reach 6A2-3,” which he achieved in 67 months with support from 
his parents, his “best half, Amreen Khan,” mentor Shri Rohit Aryan, and global team leaders Jeet 
Chauhan and Deepak Sharma. He adds, “Now the ultimate goal is to have a minimum 32 6A2-3s and 
500+ 6As and above with 6A2-8 rank by December 2030.” Mohammad is just getting started, saying, 
“It’s now a lifetime engagement with Kangen.”



4,000 people attended the annual Gratitude 
Powerful Summit event in Yogyakarta, 
Indonesia, on Sunday, December 21, 2025.
 
They came from various cities across Indonesia, 
and even from Malaysia and Japan, to witness 
this GPS event. Amazing Truehealth Community 
(KAT), Indonesia’s largest Kangen Water®  
business community, organized the summit 
under 6A5-5 Dr. Andhyka Sedyawan’s leadership.
 
Other notable attendees included:

•	 Mr. Hiroki Ohshiro & Mrs. Yae Ohshiro, 
Enagic International Vice Presidents

•	 Mr. Hirotomo Matsumoto,  Enagic Global 
Sales Vice President

•	 Mr. Kiyoto Shirota, Asia Regional Manager
•	 Mr. Wataru Shiroma, Enagic Indonesia 

Branch Manager
 
6A4-3 Mrs. Giana Anindita, a single mother 
of three children, was the main speaker. She 
successfully made the audience laugh, cry, and 
feel deeply motivated to take this business more 
seriously.

 

Enagic’s new product, emGuarde, launched on 
the same day. The entire stock sold out within 
just 10 minutes.
 
Through this Gratitude Powerful Summit, KAT 
aimed to show the public in Indonesia and 
around the world that Enagic has successfully 
transformed the lives of many people for the 
better.

 Enagic and KAT are the perfect combination to 
help you achieve amazing True Health: physical 
health, financial health, mental health, and 
spiritual health.
 
We invite you all and look forward to meeting 
you again at our next grand event, GPS 2026.
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Spectacular 4,000! 
Enagic Indonesia Hosts 
Gratitude Powerful 
Summit in Yogyakarta



Stay active, support new growth, and help your team move 
forward together toward shared success in 2026.
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Canada Distributor 
Profile

Jessica Wise

6A2

In a roundabout way, Jessica Wise’s Enagic 
journey began in 2006. That’s the year she 
moved to Australia at age 18 to be an au pair. 

While she was working, she enrolled in Bible 
College and met New Zealand citizen Zanya 

Lansdowne. In 2020, when Jessica was back home 
in rural Ontario, Canada, she started seeing Zanya 

post about Enagic on Facebook and got inspired.

“They really caught my attention because I was so 
unhappy in the job I was in,” Jessica says. “Here 
she was travelling the world and so excited about 
life! I wanted whatever she had! I reached out, and 
she shared the Enagic opportunity with me. At 
first I wasn’t really sure, but the more I learned, I 
couldn’t believe what I was seeing. I knew this was 
the answer to my prayers!”

“I knew being an employee was not the life for 
me,” Jessica says. “The ability to set my own 
schedule and make a difference in so many 
people’s lives got me excited. I just hadn’t found 
that perfect business to run yet!”

15 Global E-Friends 2026.02



Jessica recognized additional potential. “I had never 
heard of Enagic before and no one around me knew 
anything about it either,” she says. “That screamed 
HUGE OPPORTUNITY to me!”

It took five months from the moment Jessica 
committed to becoming an Independent Distributor to 
make her first sale. A long-time friend from elementary 
school reached out through Facebook.

“Previously I was in a government job with great pay, 
lots of vacation days, lots of sick days (if I needed them) 
and a pension,” Jessica says. “Everyone told me I’d never 
find anything better in my small town. I can confidently 
say now... Enagic is WAY better for me!”

Jessica credits her time in Bible College with helping 
her “develop the skills as a leader to build a loyal and 
devoted team.” She recognizes, “I’m not a perfect leader, 
but I love encouraging and believing in my team and giving them everything I possibly can to 
help them get results. We celebrate each other and hang out in person as much as possible. Even 
though we’re a team, we’re more like family.”

Jessica employs modern communication techniques while providing team members with the 
freedom to chart paths best for them. Certain platforms and methods have worked best for her. 

•	 “I leverage two online platforms, The Freedom Era and Activate Breakthrough Academy, that 
take care of all the educating for my teams. They have courses that show a new person how to 
get their business up and going online or offline.”

•	 “I host monthly team calls for updates, inspiration & support. 
•	 “I empower my 4As to offer their wisdom in biweekly support calls for the whole team, for 

people who need a bit of extra help.”
•	 “I also have a Facebook messenger chat where I answer questions and provide resources and 

updates for my team.”

“They are highly motivated by seeing my results - ha ha - and I give them various incentives and 
contests as well,” she says. “I don’t drag anyone along to their goals. They have to want it for 
themselves. Then I remind them of why this is important to them and we just go for it together!
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“Enagic has completely changed my life in just a few years,” Jessica says. “I never 
imagined this is what l’d be doing with my life, but I love it and I’m good at it. This 
vehicle has allowed me to live a life beyond my wildest imagination and help a whole 
bunch of people change their lives in the process. It lets me be the most me, use my 
gifts, and enjoy life to the max.”

The rewards haven’t just been monetary. In just 5 years, Jessica has also been able 
to “become a philanthropist, sponsor a Bible college student, sponsor children in 
developing countries, give our time and income to so many charities and community 
initiatives, and so much more.” 

“I can’t even imagine what the next 5 years will look like,” Jessica says. “I plan to be 
-2 later this year, maybe even -3! I plan to achieve this by empowering my team to 
become self-led leaders, bringing in more and more direct sales, focusing on the ones 
who also want this so badly, and continuing to create a family-like culture where 
we’ve all got each other’s backs.”
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January 2026 New 6A and Above Title Achievers

PRAISY ANN PUNNOOSE 3
JADE DIAZ
THI HUONG PHAN 2
IRINA BOND 2
1001225162 ONTARIO INC.
SANJA HULEC 3
16244068 CANADA INC. 6
JOMADIA INC.
EKENGLO EMOUNGUE LEATITIA
STAALI NASSIRA
OLIVER + VIOLET COLLECTION INC
OLIVER + VIOLET COLLECTION INC
VALENTE COACHING INC. 
1274351 B.C. LTD.
SNAP LEGACY CORP B
MA ELENA ARROGANTE B
OPRAH WILLIAMS 6
KELLY KATHERINE DONAIS
DS DREAM SKIN COMPANY INCORPORATED
AMY JEAN WEBSTER 3
ROBIN STEPHANE
MA COACHING
BERGLUND, FRIDA
HOLLY ANN ELLIOTT
MARGARITA KERPATSI
RIA RAGASA 2
DIGITRANSFORM SERVICES LIMITED
JENNIFER PUNZALAN
ACCUPUNCTUURPRAKTIJK WITTE LOTUS
IRINA SAUER
IRINA SAUER
BRITTA HESSMANN
KARIN MACK
HAPPY WATER TEAM / SUSANNE DULLE
KARIN MACK
MALERMEISTER ROLAND ODER
NADINE ROSSBACH
KESSY RAU
MATTHIAS JOHANNES SIMONER
HP TORSTEN ROESCH
PLAMENA DINCHEVA
RENU BALA MOOM
GIOVANNA DUBBINI
ALEKSANDR KUNDOS 2
DUMITRESCU CONSTANTIN
D&A PROINTEGRATED ADVERTISING SRL
LUCA PARISI
ANA BELEN PEDROCHE SANCHEZ
ANDREA ONDIVIELA BESSA
TAM KWOK LUN
EN-GEDI (HK) CO LTD/ LAU YAN WAH GLADY
SANGITA KARKI
BHAVNA SHARMA .
SUMAN DEVI
KAPIL GARG
SANJEEV SHARMA
GLOBAL BUSINESS CONSULTANCY
RAVI KUMAR

Australia
Australia
Australia
Australia
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Hong Kong
Hong Kong
Hong Kong
India
India
India
India
India
India

JITENDRA BHALSE
NAGENDRA KUMAR VERMA
BHAGIRATH .
ANIL KUMAR NAIHRA
MILIND DHANESHWAR
SHWETA NAGAR
SHEETALBEN VIKASKUMAR PARMAR
KANTABEN RAMESHBHAI DESAI
SANTOSH KUMAR MAKHIJA
SUNIL KUMAR GARG
MEET DEVENDRAKUMAR GOSWAMI
KHUSHBU DINESHBHAI VADHER
NAYANABEN PRASHANTKUMAR VAGHELA
MARINUS
DRHARONCANG PANDIH
KURNIATI SOEHARTO .
PT ORDELL SUKSES ABADI
HJ ASMIDA AMIR
LENI SUDARWATI2
GHANNY AGUNG HASBIAN
MINAKO KOJIMA
CHOONG KAR YAN
CHAI POH CHOO
MARITES C. OCAMPO
JOYCE LIM
MARK ALDRIN PINGCAS ARAYON
HOE SHIN YUEN
LIM ZE MEI 2
BEAUTY WATER PTE LTD
DINA SRONG
SENG HEANG
LENG CHIN 3
CONG TY TNHH AURORA HONG NHAT/ LE THI THU HONG

NGUYEN NGOC TUAN
DANG THI TRANG
NGUYEN THI HUYEN
HA THI THU HAO
MAI VAN DUYET
DAU QUANG PHU
PHAM THI THANH
NGUYEN THI NGA
TRAN VO BAO KHA
TRAN VO BAO KHA 3
NGUYEN HOAI LINH
LE THI HOA 3
NGUYEN VAN MINH
VU MINH THANH 2
NGUYEN HUY THANH 2
M]PETER LECCESE LLC
SUSAN GEORGE 5
DEVON MARIE DEUTSCH
KIM LOTT
DEVON MARIE DEUTSCH 4
FELZ FITNESS LLC
NINA S SELIA
LEIGH OBRIEN
JENNIFER JO STANLEY
BRANDY RENE LLOYD 2

India
India
India
India
India
India
India
India
India
India
India
India
India
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Japan
Malaysia
Malaysia
Philippines
Philippines
Philippines
Singapore
Singapore
Singapore
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA

ABENA AGYEIWAA KUNUTSOR 1
Grace Amponsah Mensah
TARA GOLINO
AGSTREAM LLC 4
SHANNA J WARD 4
JOSHUA GREEN
JOSHUA GREEN
CINDY WOOD
TANA REED 2
DANIELLE STANLEY 4
DANIELLE STANLEY 5
M'LISA LIN PETROSKY 2

USA
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA

AMANDA U LASUZZO B
AHMED KAZI LLC B
UNUMBERS 20 LLC 5
MORGAN LEIGH KITAIF 4
SHANA NISBET
CAMERON MOSS A
FORGOTTEN WAYS PMA
Anu Gurung
KERRI A JONES 6
Aqueen Chioma Nicholas 2
SEJAL SANJAY PANCHANI B
ISHMRITI GURUNG 3

USA
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA

6A

JADE DIAZ
SERVICES ZENANG INC. 4
MAKAWA JENNY DORA
VALENTE COACHING INC.
OLIVER + VIOLET COLLECTION INC.
SNAP LEGACY CORP
ROBYN JANINE PERRIER
LUDMILA TREFNJAK
RADOSTINA KONDEVA- KOSTOVA
MARGARITA KERPATSI
KESSY RAU
D&A PROINTEGRATED ADVERTISING S.R.L. 
ANDREA ONDIVIELA BESSA
ANIL KUMAR PAL .
LALITA PATHAK .
SATISH KUMAR
MEENA GANESH SULAKHIYA
PALAK VINODBHAI PATEL

NEERU BAJAJ
ASHA HARDASMAL MAKHIJA
MANOJKUMAR RAMSINGH RAJPUT
KAVITA NAGAR
SAMUEL CHENG TAN
GOH PEI LING MABELLINE
VA VUTHEAWAT
LENG CHIN1
NGUYEN HUY THANH
NGUYEN THI THU PHUONG
TRAN VO BAO KHA
AMANDA U LASUZZO
SHANA NISBET
CAMERON MOSS 1
GWENDOLYN BRYAN 1
SEJAL SANJAY PANCHANI
Aqueen Chioma Nicholas
DANIELLE STANLEY 1
M'LISA LIN PETROSKY

Australia
Canada
Canada
Canada
Canada
Canada
Canada
Europe
Europe
Europe
Europe
Europe
Europe
India
India
India
India
India

India
India
India
India
Philippines
Singapore
Thailand
Thailand
Thailand
Thailand
Thailand
USA
USA
USA
USA
USA
USA
USA
USA

6A2

SAMARA REMPEL ENTERPRISES INC. 1
DESISLAVA MIRCHEVA
LORENA DYDE
HANSABEN RATILAL DALSANIYA

YUVRAJ LOTAN MAHAJAN
RAJESH KUMAR
CHOY CHANTHEARITH 1
NGUYEN VAN HIEP 1
SLY VENTURE LLC . (B)

Canada
Europe
Europe
India

India
India
Thailand
Thailand
USA

6A2-3

IDEAL STUDIO LLC 1 USA

6A2-4

6A2-2
HETAL JOSHI
SAMARA REMPEL ENTERPRISES INC. 2
SKYNIKK GROUP INC.
THE STUDIO LV COLLECTIVE INC.
ULRIKE CHARLIER
SERVICES GLOBAL LTD 
LORENA DYDE
SANTOSHKUMAR HARDASMAL MAKHIJA
GANESH SULAKHIYA

NEERAJ BAJAJ
SHREE SHAKTI ENTERPRISE
JON CHRISTOPHER LIM
GOH PEI LING MABELLINE
SAMNANG SVAY
CHOY CHANTHEARITH 3
KHUU ANH LONG
CAIT ELIZABETH MARKETING LLC
SLY VENTURE LLC .

Canada
Canada
Canada
Canada
Europe
Europe
Europe
India
India

India
India
Philippines
Singapore
Thailand
Thailand
Thailand
USA
USA
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Congratulations to each of you for your outstanding achievement!

PRAISY ANN PUNNOOSE 3
JADE DIAZ
THI HUONG PHAN 2
IRINA BOND 2
1001225162 ONTARIO INC.
SANJA HULEC 3
16244068 CANADA INC. 6
JOMADIA INC.
EKENGLO EMOUNGUE LEATITIA
STAALI NASSIRA
OLIVER + VIOLET COLLECTION INC
OLIVER + VIOLET COLLECTION INC
VALENTE COACHING INC. 
1274351 B.C. LTD.
SNAP LEGACY CORP B
MA ELENA ARROGANTE B
OPRAH WILLIAMS 6
KELLY KATHERINE DONAIS
DS DREAM SKIN COMPANY INCORPORATED
AMY JEAN WEBSTER 3
ROBIN STEPHANE
MA COACHING
BERGLUND, FRIDA
HOLLY ANN ELLIOTT
MARGARITA KERPATSI
RIA RAGASA 2
DIGITRANSFORM SERVICES LIMITED
JENNIFER PUNZALAN
ACCUPUNCTUURPRAKTIJK WITTE LOTUS
IRINA SAUER
IRINA SAUER
BRITTA HESSMANN
KARIN MACK
HAPPY WATER TEAM / SUSANNE DULLE
KARIN MACK
MALERMEISTER ROLAND ODER
NADINE ROSSBACH
KESSY RAU
MATTHIAS JOHANNES SIMONER
HP TORSTEN ROESCH
PLAMENA DINCHEVA
RENU BALA MOOM
GIOVANNA DUBBINI
ALEKSANDR KUNDOS 2
DUMITRESCU CONSTANTIN
D&A PROINTEGRATED ADVERTISING SRL
LUCA PARISI
ANA BELEN PEDROCHE SANCHEZ
ANDREA ONDIVIELA BESSA
TAM KWOK LUN
EN-GEDI (HK) CO LTD/ LAU YAN WAH GLADY
SANGITA KARKI
BHAVNA SHARMA .
SUMAN DEVI
KAPIL GARG
SANJEEV SHARMA
GLOBAL BUSINESS CONSULTANCY
RAVI KUMAR

Australia
Australia
Australia
Australia
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Canada
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Europe
Hong Kong
Hong Kong
Hong Kong
India
India
India
India
India
India

JITENDRA BHALSE
NAGENDRA KUMAR VERMA
BHAGIRATH .
ANIL KUMAR NAIHRA
MILIND DHANESHWAR
SHWETA NAGAR
SHEETALBEN VIKASKUMAR PARMAR
KANTABEN RAMESHBHAI DESAI
SANTOSH KUMAR MAKHIJA
SUNIL KUMAR GARG
MEET DEVENDRAKUMAR GOSWAMI
KHUSHBU DINESHBHAI VADHER
NAYANABEN PRASHANTKUMAR VAGHELA
MARINUS
DRHARONCANG PANDIH
KURNIATI SOEHARTO .
PT ORDELL SUKSES ABADI
HJ ASMIDA AMIR
LENI SUDARWATI2
GHANNY AGUNG HASBIAN
MINAKO KOJIMA
CHOONG KAR YAN
CHAI POH CHOO
MARITES C. OCAMPO
JOYCE LIM
MARK ALDRIN PINGCAS ARAYON
HOE SHIN YUEN
LIM ZE MEI 2
BEAUTY WATER PTE LTD
DINA SRONG
SENG HEANG
LENG CHIN 3
CONG TY TNHH AURORA HONG NHAT/ LE THI THU HONG

NGUYEN NGOC TUAN
DANG THI TRANG
NGUYEN THI HUYEN
HA THI THU HAO
MAI VAN DUYET
DAU QUANG PHU
PHAM THI THANH
NGUYEN THI NGA
TRAN VO BAO KHA
TRAN VO BAO KHA 3
NGUYEN HOAI LINH
LE THI HOA 3
NGUYEN VAN MINH
VU MINH THANH 2
NGUYEN HUY THANH 2
M]PETER LECCESE LLC
SUSAN GEORGE 5
DEVON MARIE DEUTSCH
KIM LOTT
DEVON MARIE DEUTSCH 4
FELZ FITNESS LLC
NINA S SELIA
LEIGH OBRIEN
JENNIFER JO STANLEY
BRANDY RENE LLOYD 2

India
India
India
India
India
India
India
India
India
India
India
India
India
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Indonesia
Japan
Malaysia
Malaysia
Philippines
Philippines
Philippines
Singapore
Singapore
Singapore
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA

ABENA AGYEIWAA KUNUTSOR 1
Grace Amponsah Mensah
TARA GOLINO
AGSTREAM LLC 4
SHANNA J WARD 4
JOSHUA GREEN
JOSHUA GREEN
CINDY WOOD
TANA REED 2
DANIELLE STANLEY 4
DANIELLE STANLEY 5
M'LISA LIN PETROSKY 2

USA
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA

AMANDA U LASUZZO B
AHMED KAZI LLC B
UNUMBERS 20 LLC 5
MORGAN LEIGH KITAIF 4
SHANA NISBET
CAMERON MOSS A
FORGOTTEN WAYS PMA
Anu Gurung
KERRI A JONES 6
Aqueen Chioma Nicholas 2
SEJAL SANJAY PANCHANI B
ISHMRITI GURUNG 3

USA
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA
USA

6A

JADE DIAZ
SERVICES ZENANG INC. 4
MAKAWA JENNY DORA
VALENTE COACHING INC.
OLIVER + VIOLET COLLECTION INC.
SNAP LEGACY CORP
ROBYN JANINE PERRIER
LUDMILA TREFNJAK
RADOSTINA KONDEVA- KOSTOVA
MARGARITA KERPATSI
KESSY RAU
D&A PROINTEGRATED ADVERTISING S.R.L. 
ANDREA ONDIVIELA BESSA
ANIL KUMAR PAL .
LALITA PATHAK .
SATISH KUMAR
MEENA GANESH SULAKHIYA
PALAK VINODBHAI PATEL

NEERU BAJAJ
ASHA HARDASMAL MAKHIJA
MANOJKUMAR RAMSINGH RAJPUT
KAVITA NAGAR
SAMUEL CHENG TAN
GOH PEI LING MABELLINE
VA VUTHEAWAT
LENG CHIN1
NGUYEN HUY THANH
NGUYEN THI THU PHUONG
TRAN VO BAO KHA
AMANDA U LASUZZO
SHANA NISBET
CAMERON MOSS 1
GWENDOLYN BRYAN 1
SEJAL SANJAY PANCHANI
Aqueen Chioma Nicholas
DANIELLE STANLEY 1
M'LISA LIN PETROSKY

Australia
Canada
Canada
Canada
Canada
Canada
Canada
Europe
Europe
Europe
Europe
Europe
Europe
India
India
India
India
India

India
India
India
India
Philippines
Singapore
Thailand
Thailand
Thailand
Thailand
Thailand
USA
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USA
USA
USA
USA
USA
USA

6A2

SAMARA REMPEL ENTERPRISES INC. 1
DESISLAVA MIRCHEVA
LORENA DYDE
HANSABEN RATILAL DALSANIYA

YUVRAJ LOTAN MAHAJAN
RAJESH KUMAR
CHOY CHANTHEARITH 1
NGUYEN VAN HIEP 1
SLY VENTURE LLC . (B)

Canada
Europe
Europe
India

India
India
Thailand
Thailand
USA

6A2-3

IDEAL STUDIO LLC 1 USA

6A2-4

6A2-2
HETAL JOSHI
SAMARA REMPEL ENTERPRISES INC. 2
SKYNIKK GROUP INC.
THE STUDIO LV COLLECTIVE INC.
ULRIKE CHARLIER
SERVICES GLOBAL LTD 
LORENA DYDE
SANTOSHKUMAR HARDASMAL MAKHIJA
GANESH SULAKHIYA

NEERAJ BAJAJ
SHREE SHAKTI ENTERPRISE
JON CHRISTOPHER LIM
GOH PEI LING MABELLINE
SAMNANG SVAY
CHOY CHANTHEARITH 3
KHUU ANH LONG
CAIT ELIZABETH MARKETING LLC
SLY VENTURE LLC .

Canada
Canada
Canada
Canada
Europe
Europe
Europe
India
India

India
India
Philippines
Singapore
Thailand
Thailand
Thailand
USA
USA
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