


“At every touchpoint, we strive to communicate
kindness and respect. Customers, potential team
members, and distributors should feel valued
and welcome. While we offer excellent products,
it's how we treat others that sets us apart. People
remember the care they receive, and everyone
benefits from being part of a compassionate
culture that fosters mutual respect.”

Hironari Ohshiro
Enagic Founder and CEO
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Message from Mr. Ohshiro

Compassion, Learning, and Inspiration: Our Path to Enlightenment

As I celebrate my 84th birthday on March 17 in the Year of the Wood Snake, I reflect on my 51-year
journey with Enagic's compassionate global community. This experience has brought me closer to
understanding our collective purpose, and I continue to learn and draw inspiration from each of
you.

I invite you to join us for the 51st Enagic Global Convention on June 20-21 at the stunning new
Gaylord Pacific Resort & Convention Center in Chula Vista, California. This gathering promises
motivation and invaluable lessons from top leaders to enhance your Enagic journey. Set against
the breathtaking San Diego Bay, one of America’s finest waterfronts, the venue offers a spectacular
setting for growth and connection.

The convention serves as an excellent networking opportunity and a catalyst for your team’s
success in 2025 and beyond. There’s still time to rank up and earn recognition among your peers — a
moment that always fills me with pride. When not at the convention, you might find me enjoying a
round of golf at the nearby Enagic Golf Club at Eastlake, with a golf club

in one hand and Kangen Water”® in the other.

Enagic has also launched an exciting MVP global contest for
Independent Distributors. This year-long challenge invites you to
strive for excellence and potentially become Enagic's Most Valuable
Producer in 2025. Your group and 8-point sales will be tabulated
daily and monthly across four categories, offering a dynamic
opportunity to drive your business forward.

As we embark on this journey of growth and compassion
together, remember that our collective efforts create
ripples of positive change. Stay hydrated, stay

inspired, and let’s continue to build a community that
uplifts and empowers one another. Your dedication

to excellence not only propels your success but also
enriches our entire Enagic family.

Hironari Ohshiro
Enagic Founder and CEO
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USA Distributor
Profile

Thao McGill
6A2-5

% ’!-"9 Jr:' i We last checked in with 6A2-5 Thao McGill
4 " for E-Friends in April 2023. Since then, the
5" accomplished Independent Distributor has
continued to build her business with 6A2-4
Hong Lee Meadows in Honolulu, Hawaii. Thao
explained what fueled her impressive growth.

The business climate has evolved in the past
few years. “There have been significant changes
within the company, including new networks,
products, and technologies—both online and
offline,” Thao says. “These shifts, coupled with
an unstable economy, have posed challenges
not just for Enagic but for many businesses.”
Online engagement has also become

more difficult to achieve and grow. “We’ve
implemented various activities to motivate our
team and maintain momentum,” Thao says,
“but it hasn’t been as easy as it was a few years
ago.”Thao and her team have played to their
strengths to overcome these challenges.

*With hard work, some of the most dedicated independent distributors may be able to earn
Global E-Friends 2025.03 supplemental income (see the earnings disclosure statement on www.enagic.com for details).
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Thao also updated protocols and developed new strategies to educate and motivate her team.

« “We maintain daily communication through a group chat, where I share business
updates, company announcements, motivational quotes, and answer questions.”

« “We send out weekly demo schedules so team members can invite their prospects.”

« “I also work closely with leaders, assist with demos when needed, and ensure everyone
feels supported.”

« “I have an assistant who helps manage social media, providing updates,
encouragement, and resources for the team.

« “For training, we encourage new leaders to practice demos during projects, under our
supervision, to build their confidence.”

Thao credits network marketing influencer Eric Worre as her “greatest mentor” since
beginning her journey as an Independent Distributor. “He’s taught me to stay motivated, be
patient, and truly understand what people need,” she says. “His advice to avoid judgment,
focus on uplifting others, and learn from mistakes has been instrumental in shaping my
approach to leadership.”

Thao’s primary goals center on team success. “By working closely with those who need
support and are hungry for success, we can create a ripple effect of growth and opportunity,”
she says. “It’s about fostering determination, resilience, and teamwork within the
community.”




Thao McGill, Hong
Lee Meadows, and
Hawaiian Teammates

Donate Kangen Water®
for the Holidays

6A2-5 Thao McGill, 6A2-4 Hong Lee Meadows and

their Oahu based team members recently distributed
350 meals and 200 Kangen Water® bags at a Honolulu
homeless shelter on December 21. This follows up
Thanksgiving week Kangen Water® donations to the
community. Their valuable contributions are yet another
reminder of how Kangen Water® can improve lives.

“We are giving back to the community and sharing the Aloha

spirit,” they said of their team’s continued generosity. At the s 2 = q__ _
same time, they also benefit from “fostering team bonding” by #EEF=4zEr g Sggs - -5
giving, O N X P

“This tradition is a reflection of what the Kangen Water®
business stands for: sharing opportunities and what we have
with others,” Thao says. “Everyone has the heart to do good
individually, but coming together as a team strengthens that
impact.”

“We've distributed thousands of Kangen Water® bags to churches, temples, and anyone in
need,” Thao says, “but holidays allow us to come together to make a greater impact.” 2024 was
the fifth year that she and Hong Lee led
a charitable charge for the holidays. It
won't be the last.

Thao and Hong Lee are planning to
donate year-round. They said, “We're
planning to set up weekly Kangen
Water® stations where people can refill
their bags and reduce waste.”
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USA Distributor
Profile

Saja & Wadia Dafesh
6A2-4

Wadia was born in Southern California. His
wife Saja grew up in Northern California.
The couple currently lives in Agoura Hills,
near Los Angeles, and have shared an inspiring
Enagic journey.

WADIA

“My introduction to Kangen Water® came during a pivotal moment in my life,” Wadia
says. “I had spent nearly 10 years incarcerated, from the ages of 18-28. In the final
eight months leading up to my release, my father joined Enagic for its unbelievable
opportunity and technology and purchased his first Kangen Water® device, an SD501.
He was so enthusiastic about it he could not wait to share it with me.” Wadia’s father,
6A12-6 Eli Dafesh, greeted him on his prison release day in 2007 with a gallon of
Kangen Water®. At that point, Eli had a 6A rank and shared his vision for taking the
family business to the next level on their drive home.

“The Enagic technology and patented 8-point compensation plan perfectly align with
my faith and spiritual beliefs since that is what motivates me,” Wadia says. “By being
a part of Enagic, I realized I could make a profound impact on humanity by sharing
my philosophy of achieving True Health - physically, financially, emotionally, and
spiritually - to elevate mankind.”
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Wadia was glad to be part of a dynamic
duo with his father, but as he noted,
had no choice but to chart his own
path. “Because of my criminal record,
even getting a job at McDonald’s
wasn’t an option due to background
checks,” he says. “But looking back,

the J-O-B (‘just over broke’) lifestyle
wouldn’t have served me anyways.
Instead, by becoming an entrepreneur, |
my own boss, and mastering my
profession and industry, I could fly
with no limitations.”

“My very first sale happened in an unexpected, but meaningful way,” Wadia recalls. “When I
purchased my first cell phone, I made it a point to build a genuine connection with the store
owner. To solidify our friendship, I invited him and his roommate out for a boys’ night. I
eventually invited them to my home. I introduced them to my global business and shared
the incredible potential of Enagic’s technology and opportunity. The presentation left such
a strong impression on both of them that they saw Enagic as not just a purchase, but an
inevitable investment.”

“My religious and spiritual education and the trials I overcame during my incarceration have
been instrumental in shaping me as an Independent Distributor,” Wadia says. “Incarceration
taught me the value of perseverance and turning challenges into opportunities. It also gave
me a profound understanding of how essential it is to uplift and influence others, which
fuels my passion for sharing the life-changing benefits of Kangen Water®.”

SAJA

Saja also has a deep history with Enagic. She discovered the company and Kangen Water®
in 2014 through her brother, 6A Edris Mahmoud. At the time, Edris was just 18 years old,
but was inspired by what their cousin, 6A2-2 Hassan Mahmoud, had to say about Kangen
Water®. Saja recalls, “Without hesitation, my brother purchased the machine for me that
very night.”

Life had been a struggle for Saja, but she now sees that moment as a pivotal turning point.
“From the moment [ started drinking Kangen Water®, everything began to change,” she
says. ‘It was as if a life I never thought possible suddenly unfolded before me. Fast forward
10 years and I'm living my ultimate dream life.” She married Wadia in 2015 and they have
two healthy boys.
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“The idea of building a home-based business from anywhere r
was a game-changer, especially since my health had made it —
impossible for me to secure a traditional job,” Saja says. She
was born with a rare liver disease. “I also always felt my self-
worth was worthy of something bigger,” she says. “With no
other opportunities available to me, everything just made
sense with Enagic.”

“My time in college taught me valuable skills such as
discipline, time management, and the ability to learn
quickly,” Saja says. “These skills have helped me navigate
the fast-paced, self-driven nature of the business.” She also
credits Wadia’s influence. “If it was not for him I wouldn’t
have been able to fully step into my greatness and overcome
any fears that [ had,” Saja says. “I bring the soft touch

that attracts the trust of our leaders. Wadia brings the
fundamental strength that empowers. His vision of success £
inspires all of Enagic.”

Saja also made a spontaneous first sale. “I was at the Enagic ¢
USA office in Torrance when I bumped into a woman named
Areej visiting from Kuwait,” Saja remembers. “She had briefly heard of Kangen Water®, but
could barely speak English. Being Middle Eastern and fluent in Arabic, I saw an opportunity
to connect with her. I approached her and offered my assistance, knowing how important

it is to build that personal connection. I answered all of her questions, and she was so
impressed with what [ shared that she decided to purchase three machines—one for her
home in L.A. and two to take back to Kuwait, all paid in full! We really connected with each
other. We ended up speaking for hours and are still friends till this day!

“This lifestyle allows me to live life on my terms,” Wadia says, “do what I want, when [ want,
with the people I love most. Every moment is now spent pursuing my dreams & being the
best example to my family, and for that, I am deeply grateful.”

THE METHOD BEHIND THEIR SUCCESS
Saja explains their approach: “Through these actions of empowering our leaders we are

helping put Enagic on the map and setting ourselves and our community up for long-term
success.”
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1. Building Strong Teams: “We’re constantly bringing in new people who want to join the
mission. We mentor them, teach them the ropes, and help them succeed. Hosting events,
online calls, and workshops has allowed us to connect with new customers and potential
teammates.”

2. Spreading the Word: “We're always sharing real success stories and the benefits of
Kangen Water® on social media. We make sure people know we are the go-to power couple
for any questions or info. Plus, we partner with influencers and businesses to get the
message out even further.”

3. Expanding Reach: “We focus on growing in new markets, especially internationally. By
attending events and expos, we've been able to meet people face-to-face and spread the word
about our amazing products and opportunities.”

4. Taking Care and Recognizing our Leaders: “I'm all about making sure our leaders feel
supported and encouraged. We stay in touch with them frequently, providing the coaching
they need and ensuring they have access to the best free training platforms and systems.
This helps shorten their learning curve, allowing them to become dependable leaders for
their teams. Leaders building leaders—that’s our slogan.”

“I've had the opportunity to travel the world and create memories and relationships that

I'll cherish forever while creating an incredible global team and enhancing people’s lives,”
Saja says. “Our goal is all about getting Enagic out there and making it a household name by
growing our teams bigger, expanding more of our business globally and helping more people
experiencing the life-changing benefits of Kangen Water®.”




USA Distributor
Profile

Chris Allen
6A2

6A2 Chris Allen learned about Kangen Water®
in 2009 when his parents purchased an ionizer
for the family. Chris also enjoyed drinking the
|Zq " water, but probably couldn’t have guessed where
\/ ‘;l his sips would lead. “I never truly understood how
| the technology worked, the company behind it, or
the opportunity that you could sell these machines,”
Chris says. That all changed in 2017.

A

“I noticed college friends involved in network marketing promoting the same machine I had
at home,” Chris says. “That was my ‘aha’ moment.” Soon after that, he attended a memorable
distributor meetmg in San Diego that top leader 6A16-5 Daniel Dimacale hosted. “I learned

- things about the machine I never knew,” he says, “and
seeing so many young people in the same room achieving
incredible success gave me the belief that I could do it too.”

For two years, results were inconsistent. “Some sales, but no
- real duplication or attracting business builders,” he recalls. “I
remember praying for guidance and leadership.” Connecting
with 6A2-4 Saja & Wadia Dafesh and Wadia’s parents, 6A12-
6 Eli & Jillina Dafesh, made a big difference. “They poured
into me the belief, strategy, and support I needed,” he says.
With their mentorship, Chris reached a 6A2 rank within

30 months.” He credits the Dafesh family with his personal
growth, saying, “I wouldn’t be where I am today without
their leadership.”
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A.R.C. is one key lesson that Chris learned from
Wadia and wife Saja that guides his approach.

- A = Affinity (“affection for common
interests”)

« R = Reality (“sharing the same beliefs and
lifestyle”)

« C = Communication (“clear and open

dialogue”)

“Attracting people who align with these principles when I am prospecting and building teams
has been crucial for my long-term success in Enagic,” Chris says.

One pivotal moment took place when Wadia told Chris, “Events drive the business.” Once
Chris reached 6A, he rented a Malibu beach house and hosted a “3-day mastermind event” for
his team. Another time, the Dafesh family hosted the group at their home. Chris says, “It was
a game-changer for building leadership and teaching our teams the skills needed to succeed.”
This list includes:

« Prospecting
« Presenting

« Following Up
« Closing

“Since then, the events we’ve hosted have f st
followed the same blueprint, but have also evolved,” Chris says. He credits contrlbutlons
from leaders like 6A Ahyssa & Mustafa Dos Santos and “soon-to-be top 6A leaders” Sarah
Elsherbeny and Mckenna Dodge.

They’ve implemented “Leaders on the Rise” events and quarterly R.I.S.E. (Renew Inspire
Succeed with Enagic) team retreats. “These events have been a powerful reminder that while
people are in business for themselves, they are never by themselves,” Chris says. “The support,
camaraderie, and inspiration that flow through our team is unmatched.”

“I'm also inspired by Mr. Ohshiro’s vision of developing leaders and helping them achieve
their dreams,” Chris says. “That’s exactly what drives me — helping my team find the success
they’re striving for while unlocking the leader within them.”

“Having effective systems and tools is essential for success in this business,” Chris says. “We
use a Telegram chat as 24/7 support, where our leaders answer questions and share updates
on calls and events. We also leverage an app called Boards, which gives our team instant access
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to resources like videos, scripts, PDFs, and links. To
support new members, we've even created a free online
course to help them succeed from Day 1. These systems,

¥ combined with clear communication, ensure no one feels
lost or alone.”

Chris has had quite a journey. After graduating from
hometown University of San Diego with a Bachelor’s
degree in Marketing, he worked in marketing and selling
janitorial supplies. “While it was a great experience, and I
made friends I still cherish today, I quickly realized there
was a cap on my income and that I was stuck trading my
time for money,” Chris says. “I wanted more.”

Chris made his first sales through X. He says, “I had a vision of building my business through
social media and connecting with people worldwide.” That’s how he met Ifeoluwa Joshua
Ajayi, a college basketball player at the University of South Alabama who saw potential. Chris
says. “He made a few sales in his home country of Nigeria to hlS family and even to some of

his basketball teammates ranging from France to
South Korea which ignited my global business.”

“My marketing education and work experience
prepared me to present confidently, both in-person
and online,” Chris says. “While public speaking still
terrifies me at times, everything I've learned — from
college to past jobs and now in this business — has

helped me grow.”

When he’s not working, Chris enjoys attending church and partaking in passions. San Diego’s
unparalleled weather allows him to enjoy beaches and golf year-round. He also likes reading,
“especially books that inspire personal growth and business success.” Travel is also a big part
of his life, especially trips to Disneyland or to watch his brother Nick play baseball for the
Atlanta Braves. He says, “These activities help me relax, recharge, and stay inspired.”

“Thanks to Enagic, I've been able to
build a business that gives me the
freedom to live life on my terms —

traveling, spending quality time with _

loved ones, and focusing on what
matters most,” Chris says. “I'm so
grateful for this opportunity!”

Global E-Friends 2025.03
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India Distributor
Profile

¥ ‘ ; __
K > Sunilkumar Ramanbhai Anand
6A

. e
L |

.

Y,

6A Sunilkumar Ramanbhai Anand got
his first taste of Kangen Water® after an
introduction from his trusted friend and

upline, 6A Dipak Nagru. He recalls, “When I

saw the demo for the Kangen Water® machine,
I felt that this was the right product and business
opportunity for my family.”

Sunilkumar grew up and lives in Vadodara,
a city with 3 million residents on the
Vishwamitri River in western India’s
Gujarat state. He graduated with a
Bachelor of Science degree from Dabhoi
Gujarat University before earning an
M.B.A. in Marketing from North Gujarat
University in Vishnagar. Both experiences
have informed his approach as an
Independent Distributor.
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He sold his first Kangen Water® ionizer to a friend’s son, 3A Harnish Mehta. From
there, Sunilkumar has continued growing his team by maintaining a “positive
environment.” He credits their “Team Victory Global supportive education
system” with helping to build momentum.

To inspire himself, Sunilkumar enjoys listening to motivational videos and
reading motivational books in his spare time. He also carves out spare time for
playing cricket to help recharge.

Short-term, Sunilkumar aims for a 6A2-3 rank, and ultimately hopes to reach
6A2-8. “To achieve this goal, I am planning to do continuous hard work to develop
maximum leaders in my team,” he says. “I am working to fulfill my team members’
goal. I will achieve my goal by default.”
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Okinawa Kangen Foods Presents
“The World of Ukon”

We are pleased to announce that Professor
Hosain Mohamed Amzad from the Faculty
of Agriculture at the University of the
Ryukyus, who has extensive knowledge of
Ukon, will be writing about various topics
related to turmeric. Additionally, under
the title “Ukon Factory News,” we will be
sharing updates on various activities at the
factory.

Professor Hosain’s “Ukon
Encyclopedia”

Contributing to Society Through Ukon
Research!

I am originally from Bangladesh and came
to Okinawa in 1992 as an international
student. Since then, I have been conducting research on weed resources and medicinal*
plants in tropical and subtropical regions, including Okinawa. To date, I have published
approximately 100 academic papers in related journals both in Japan and abroad.

My primary research focus is on tropical turmeric varieties, which have been cultivated

in Okinawa for centuries. | have been engaged in research aimed at promoting Ukon
cultivation by developing stable varieties, ensuring high quality, and improving cultivation
techniques. My goal has always been to contribute to agricultural development through
these efforts. In fact, I have successfully developed new turmeric varieties over the years.
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Moving forward, while continuing my educational and research activities, I aim to
strengthen collaboration with local communities and the medicinal* herb industry
to contribute to the development of agriculture in Okinawa. Through these efforts, I
hope to make a meaningful impact both locally and internationally.

Ukon Factory News

From November 11, 2024, to the end of March 2025, we are receiving Ukon from 270
contracted local farmers. This Ukon is sourced from Yanbaru, located in the northern
part of Okinawa, renowned for its high quality.

Due to the low number of typhoons last year, Ukon has flourished under the
abundant sunshine, resulting in a rich harvest of golden Ukon arriving at our facility.
At Okinawa Kangen Foods’ factory, we use this premium Ukon as a raw material to

produce Kangen Ukon Z, Kangen Ukon Tea, and Ukon Soap on a daily basis.

*This product is not intended to diagnose, treat, cure or prevent any disease.

17 | Global E-Friends 2025.03



February 2025 New 6A and Above Title Achievers

HOSSEIN HESHMATNEJAD Australia SAROJ MEENA India
MOJGAN RAJABALI Australia MEENA SUDHIR GAIKWAD India
ALANNAH MARIE HANSEN JACK Australia KALTHI PRAVEEN India
MAHELA PITI Australia KOCHERLA PADMINI India
QLT INNOVATION PTY LTD 2 Australia CHIRRAGANI SATHVIK India
MILTON FEDDERN 1 Brazil VIKRAM India
SUNITA PRASAI Canada DEVIKA VIJAY SAWANT India
FOZIA GIBRIL ABUBEKER Canada CHANDRIKA TYAGI India
VELMA LARTELEY LARKAI Canada BHAVNEET SINGH India
AMOS NWANNEKA OKORIE Canada SANJAY KUMAR SINGH India
SERVICES ZENANG INC. 4 Canada ANURADHA KUMARI India
JDJE MARKETING CORP Canada BIRJU India
JOM AND YSA DIGITAL ENTERPRISE INC. 3 Canada HIMANI GARG India
LSC DIGITAL MARKETING CORP 3 Canada PRAVATI NAYAK India
GROWTH TACTIC INC. Canada ANJANA JHALA India
BEVERLY MAY C YAO 2 Canada ARVIND KUMAR PATIDAR India
BEVERLY MAY C. YAO 2 Canada NISHANT TUSHAR BHAGORA India
VINCENT F. CONSIGNADO Canada KAILASH DANGI India
2282045 ALBERTA LTD. 5 Canada GEETABEN ANILKUMAR CHAVDA India
BETTY & SMASH LIMITED Canada SALIM NOORDIN RAJWANI India
EBRAHIM FALLAH BAGHERI Canada PUNAM GAJENDRA YADAV India
SAMARA REMPEL ENTERPRISES INC. Canada PUSHPABEN AKSHAYKUMAR THAKKAR India
DAVIN & LIORA ENTERPRISES INC Canada DIMPALBEN BHARATBHAI CHAUHAN India
JMP PROFESSIONAL CONTRACTING INC Canada CHOW POOI LI Malaysia
AZARIA GLAIM Canada ALLIED VISION SOLUTION 3 Malaysia
TERESA WALCZAK Canada LIEW SIUT FONG Malaysia
RODNEY WARREN Canada SOLOMON JAMES OLUTOYIN Nigeria
VU PURE HYDRATION LTD. Canada JESSAMINE ARROGANTE Philippines
GOLDEN MORE C. E. INVESTIMENTQOS, LDA. Europe MELBA GUBAN TAOPO 2 Philippines
MARIA ANGELA BARCELO PASCUAL Europe CAROLINE ELMA REYES Philippines
DDSALUS CENTER EUROPASS.L. Europe NADEZHDA BOBROVA Russia
FARHANA AKTER Europe LE VAN CHINH Thailand
LISA DODGSON Europe MY NIN Thailand
MATTIA FACCI Europe SOK YON Thailand
MARINELLA RIZZO Europe CHAN SORIYA Thailand
SCCAI-9 Europe CHAN SORIYA 2 Thailand
FRANCIS LAWLER Europe KEO SAVINN Thailand
ANETA KLAAR Europe ENG SIVNGIM Thailand
MAGED MOHAMED ABDELKARIEM ABDELRAHMAN  Europe TRY SEHAROTH 3 Thailand
GONCA HASANOGLU 2 Europe LAY RAVIDFOUR Thailand
GLOBAL WATER + MINDSET INSTITUTE SANDRA UEBELHOER  Eyrope LAY RAVIDFOUR 2 Thailand
COV WATER LIFE SRL Europe SOK CHARIYA Thailand
J AND K SERVICE/ WONG YIU FONG Hong Kong POV SIM 2 Thailand
YUEN WATER/ LEE HIU YING 2 Hong Kong LENG CHIN 2 Thailand
ORI HEALTH YOU LIMITED/ WONG LAl Hong Kong FAJNGUYEN DIEP ANH Thailand
MARICA RAUCIKULA VAKACOLA Hong Kong NGUYEN THI THU HUONG 1 Thailand
ANU A.C. India LE THI HOA Thailand
MANISHA RAJARAM CHAVAN India PHAM THI HAI HA Thailand

18 | Global E-Friends 2025.03



Congratulations to each of you for your outstanding achievement!

VALLIS R KOLBECK 4 USA MARY AGYEMANG ADINKRAH B USA
RUTH L PERALES USA Grace Amponsah Mensah USA
MERLY W BOLDON 1 USA ANNA LIZA PRAGIDES SHIPLER USA
MERANIE S CHARLES USA KRISTINA GERAGHTY USA
TRAM HUYEN NGUYEN USA Heather Bahm USA
MYREB NNEKA ENTERPRISES LLC USA SHAWNA OWENS USA
MYREB NNEKA ENTERPRISES LLC USA SEAN RYNEWICZ USA
Qlt Innovation Pty Ltd Australia NEETU YADAV India
ULTIMATE FREEDOM MOVEMENT LTD. Canada ANILKUMAR GABHABHAI CHAVDA India
KANAN SOLUTIONS INC. Canada EUNICE SEET MAY LIN Malaysia
JDJE MARKETING CORP Canada FULLIFE BEVERAGE AND HEALTHCARE LTD Nigeria
SAMARA REMPEL ENTERPRISES INC. Canada MELBA GUBAN TAOPO Philippines
GOLDEN MORE C. E. INVESTIMENTOS, LDA. Europe GALINA LEBEDEVA Russia
COV WATER LIFE SRL 2 Europe POV SIM 1 Thailand
HENRIQUE ASHER / ALCALAY Europe CHAN SORIYA Thailand
MAGED MOHAMED ABDELKARIEM ABDELRAHMAN Europe AMANDO MANARANG MANANSALA USA
MARIE PIERRE JOUZIER Europe MARY AGYEMANG ADINKRAH USA

J AND K SERVICE/ WONG YIU FONG Hong Kong TRAM HUYEN NGUYEN USA
YUEN WATER/ LEE HIU YING Hong Kong TAN NGOC BICH USA LLC USA
AMIT KUMAR PANDEY India MERANIE S CHARLES USA

ULTIMATE FREEDOM MOVEMENT LTD. Canada SURESH PRASAD India
JAMIE MCNIVEN SMITH Canada NB GLOBAL NETWORK Malaysia
JDJE MARKETING CORP Canada MI MOEY Thailand
SANELY Europe HO NGUYEN TRINH 2 Thailand
J AND K SERVICE/ WONG YIU FONG Hong Kong MA MICHELLE NACPIL MANANSALA USA

J AND K SERVICE/ WONG YIU FONG Hong Kong HO NGUYEN TRINH 1 Thailand

THANG DAN NGO LLC 2 USA
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WHO WILL BECOME

~ Let's strive to be Enagic's MOST VALUABLE PRODUCER! ~

Enagic is thrilled to introduce an exciting new contest designed to recognize and
reward our top-performing distributors!

This competition will rank distributors based on 8-Point Sales and Group Sales,
with rankings determined Daily, Weekly, Monthly (Total 6 Categories).

At the end of the year, the highest 8-Point Sales Distributor and Group Sales
Distributor will be rewarded as Enagic Most Valuable Producer!

Contest Starting Date: February 1st, 2025

r

2 1

\*‘L GROUP SALES CONTEST jy Eligibility: 6A and Above Distributors

*Handicap System for .
Daily Category Weekly Category Monthly Category Group Sales Contests *Handicap Chart
Rank Reward Rank Reward Rank Reward L. . . BA *1 8.00
st Us$500 1st US$1,000 1st US$25,000 To maintain faimess, we will be
. . applying a handicap multiplier system 6A2 |*| 5.00
2nd Us$480| 2nd US$900 2nd | US$20,000 based on distributor rank (6A~6A27)
3rd | US$450| 3rd US$800 3rd | US$15,000 for the Group Sales Contests | 6A2-2 | *| 4.00
4th US$430 4th US$700 4th US$12,000 (Daily/Monthly). 6A2-3 |*| 2.00
5th US$400 5th US$650 5th US$10,000 The following chart outlines th :
6th |US$380| 6th US$600 | 6th | US$9,000 @ foflowing chart outines the 1 §A2-4 | *| 1.20
handicap adjustments:
7th Us$350 Tth US$550 7th US$7,000 6A2-5 |*| 0.80
8th US$330 8th US$500 8th US$5,000 Example (6A Distributor) -
Daily: 5 sales * 8 = 40 points 6A2-6 0.30
Weekly: 15 sales * 8 = 120 points Par
Monthly: 30 sales * 8 = 240 points 6AZ-7 015

a1

8-POINT SALES CONTEST jy Eligibility: Open to All Distributors (1A-6A27)

Basic Rules (Applicable to both contests)

Daily Cat Weekly Cat Monthly Cat: .
aly =ategory y “aregory iy “ategory ¢ Self-purchase, User-accounts, E-Payment sales will count
Rank Reward Rank Reward Rank Reward
1st US$500 Ist US$1,000 Ist Us$25000| ° Tokurei distrbutors can participate but Tokurei sales will not
ond | US$480| 2nd US$900 | 2nd |Us$20000|  count
3rd US$450 3rd US$800 3rd US$15,000 « Bonus will be granted once all payments are collected
ath US$430 ath US$700 ath US$12,000 (amount will change depending on local currency rate)
5th Us$400 5Sth US$650 5th US$10,000| = Sales count: Kangen Air, Emguarde, EBPA Bronze,
6th US$380 6th US$600 6th US$9,000 Filter 30-set >> 1/2 sale. Ukon DD >> 1/3 sale.
7th US$350 Tth US$550 7th US$7,000 | « Unpaid sales will not count
8th Us$330 8th US$500 8th US$5,000 | , Forthe weekly contest, the cutoff period will be
Monday~Sunday (example: *2/1-2/9, 2/10-2/16,
For more information visit Distributor Support Portal 2/17-2/23,2/24-3/2)
Presented by Enagic Marketing, Inc. *The first period will include 2/1 and 2/2 results.

design © enagicwebsystem.com



